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Parcel Select is the U.S. Postal Service’s lowest-cost ground 
shipping option. Parcel Select is a workshare program that 
leverages the world-class processing and transportation net-
works of consolidators with the unmatched reach of the Postal 
Service’s delivery network. 

Parcel Select features three low-cost pricing options based 
on entry location. The closer to destination the packages are 
deposited, the better the price option. Combine that with high 
service levels and product visibility, and Parcel Select is a ful-
fillment solution that’s second to none. 

But in today’s market, it’s not just about cost savings; it is 
also about your carbon footprint. Protecting the environment 
isn’t an option, it’s a necessity for any shipper trying to compete 
in today’s economy. Parcel Select is an eco-friendly shipping 
option on the market today. Postal Service letter carriers go to 
every address every day, and your packages tag along for the 
ride with other customers’ regular mail, requiring no additional 
fuel for delivery. The Postal Service is a recognized industry 
leader for eco-friendly shipping solutions. Traditional competi-
tors, who are also Parcel Select customers, last year entrusted 
us with hundreds of millions of packages for the Postal Service 
to deliver the last mile. By using the Postal Service to handle 
your shipping, you can tell your customers that your commit-
ment to the environment involves every aspect of your business, 
right down to delivery.

Have we convinced you to take a look at Parcel Select? Well, 
don’t just take our word for it. Companies like Shaklee, known 
for their high service standards, use Parcel Select for their last- 
mile delivery. 

 “The Postal Service’s delivery network, combined with a 
consolidator’s logistics operation, provides a consistent, cost-
effective solution in areas other carriers will only service at high 
premiums or not at all. Thank you for taking the uncertainty out 
of being able to provide excellent service to all our customers, 

even those scattered to the furthest locations imaginable,” says 
Daniel Danahy III, logistics manager at Shaklee US, LLC.

But it’s really all about customer service. So let’s hear what 
one customer has to say about Parcel Select:

“The strategic partnership between 
USPS Parcel Select and FedEx 
SmartPost is a win-win solution and is 
testimony that two customer-focused 
transportation companies can work 
together to leverage their strengths to 
bring customers a superior ground ser-
vice solution in today’s competitive and 
economically challenging marketplace.” 

— Ward Strang, President of FedEx SmartPost                         

Parcel Select consolidators save you money by combining 
your shipments with those of other companies to build den-
sities and a deeper sort level. They are then deposited into 
the Postal Service Network closer to their final destination. 
The closer the package is dropped to its destination, the more 
money you can save. Oh, and did we mention that a full list 
of consolidators is available on our website at www.usps.com/
shipping/consolidators?

So if you are looking to cut shipping costs while maintaining 
high levels of service, check with your current provider to see 
if they offer a shipping solution that includes a Parcel Select 
shipping option. 

For more information on Parcel Select, contact your local sales representa-
tive or email us at packageservices@usps.com.
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